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“The highest purpose
Of a civilization was to create
Meaningful forms of leisure
For its citizens —
And for the individuals
The ideal to be sought was
Leisure as an exploration of

the good life”

Aristotle
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Unsurpassed scenic beauty

Breathtaking views

Splendid microclimate

i1 MM ARA ‘ Views

And a priceless situation
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1 MM ARA South West Views



i1 MM ARA North Views















Exceptional qualities

Contemporary interior
distribution

The luxury of space

Distinctive interiors

* Images can only be considered a reference for the IMARA concept

Interior & Exterior Images
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‘Good taste is love to beauty” (Emerson)
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“Taste is the art to understand details” (Rousseau

STEFAN ANTONI
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“Necessity creates the form” (Kandinsky)



“Design is the animating principle of any creative process”



e Luxurious

« Contemporary
« Harmonious

« Timeless

« Elegant

« Quietly powerful
« Functional

« Sensual

PROJECT ANIMATIONS



“Contemporary architecture is the defeat of habit by originality”



Image: Phase 1
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“Art is visual poetry”



IMARA is a joint venture development between
two dedicated promoters, sharing a passion to
create meaningful forms of leisure by
developing environmentally friendly and
aesthetically appealing homes for individuals
who, like ourselves, understand and appreciate
elegant architecture, design and detail.
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HDC*

Our principle is to create a harmonious, ARERI 2 o TS
contemporary balanced architecture that

respects and responds to the local culture and

its environment. IMARA is about taste (a

certain style) and the ability to recognize this

within oneself.

1M ARA The Developers




With IMARA, Stefan Antoni and
Rodolofo Amieva would like people to
feel that at last here is a design with
taste and style touching the quieter,
deeper parts of their being. They want
IMARA to have a sophisticated resort
feel with beautiful materials, textures,
qualities of space and light. STEFAN ANTONI

The buildings interpret Marbella’s _

contemporary life without resorting to
mimicking traditional design.

1 MM ARA The Architects
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